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Design



THREE POINTS

1.Design matters for privacy

2.Privacy law should take design 
more seriously

3.A design agenda should have roots in 
consumer protection and surveillance law



1. Design matters for privacy



Design is everywhere









Design is power







“There are no bad 
technologies, only 

bad users.”



2. Privacy law should take 
design more seriously



Privacy law’s design gap



Give people control









Do not lie



Do not harm



Privacy’s Blueprint: A Theory of 
Privacy Law and Design



THREE PARTS OF THE BLUEPRINT

1.Values
2.Standards
3.Tools



VALUES IN DESIGN

1.Trust 
2.Obscurity
3.Autonomy











3. A design agenda should 
have roots in consumer 

protection and surveillance law



DESIGN STANDARDS

1.Deceptive design
2.Abusive design
3.Dangerous design









TOOLS

1.Soft response
2.Moderate response
3.Robust response









PRIVACY’S BLUEPRINT IN ACTION

1.Social media
2.Hide and seek technologies
3.The Internet of Things



THANK YOU Twitter:
@hartzog

http://www.twitter.com/hartzog
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